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STX JAMBOREE is:



STX JAMBOREE is:

- Music marketing ïmusic marketing platforms, long-term strategies for 

clients

- Complex organization & production of events and concerts supplanted with 

comprehensive marketing & PR services

- Booking agency (Polish and international artists)

- Copyright and performance rights for ATL and BTL advertisements

- Ambient media ïalternative channels to reach recipients and music fans

- Premium CDs / DVDs attached to products, services and media

- Own repertoire ïtop quality publications and promotion of records

- Constant cooperation with the famous Artistic Center ñFabryka Trzcinyò in 

Warsaw (venue ïold factory)



Music marketing ïpromotional activities, client-specific music marketing 

platforms (including target groups communication channels, promoting 

luxurious goods, pro-sales campaigns, events, concerts, product-loyalty 

programs, utilization of new technologies, etc.)

Organization & production - concerts, commercial and artistic events, 

booking of Polish and international artists, venue rental, organizing press 

conferences, shows, presentations, team-building seminars and expeditions, 

etc.

Publishing activity ïreleasing our own compilation series ïindependently 

and upon client-specific request, special editions of best-selling Premium CD 

/CD extra /CD mini /DVD /VCD, licensing repertoire outside of Poland.

Acquiring copyright, performance and producer licenses for international 

repertoire ïmusic for TV, cinema, radio, Internet and other commercials .

Activities



Music is a powerful marketing tool é

é however, it becomes successful and effective if it is understood not only as some 
melody in an advertising spot, but as a mix of ATL, BTL, PR, ambient-media, sponsor, 
event and publishing tools.  

Planning the use of music in marketing activities should take place while the strategy is 
just taking shape.

Examples of areas utilizing marketing tools:

ATL

Ç Music for TV, radio, cinema and Internet commercials 

Ç Image policy of using identification with a given kind of music as a long-term brand 
strategy 

Ç Ambient media ïpresence of commercials in places where music is sold, heard and 
presented 

Music marketing



BTL

Ç Pro-sales campaigns in the form of premium CDs attached to products and services, codes 
enabling to download repertoire via the Internet or mobile phones, etc.

Ç Organizing personal-initiative festivals, concerts; releasing series of records, producing 
independent programs on television or on the radio, etc. 

Ç Organization of events, series of seasonal events, premieres, consumer promotions, 
presentations, conferences, events for employees, etc. 

Ç Music used commercially in trade ïe.g. illustrative music serving as background at shops, 
hotels, restaurants, downloading repertoire through the world of mobile phones, etc.

PR 

Ç Sponsorship of concerts, festivals, concert tours, record releases, television and radio 
programs 

Ç Effective communication of the above campaigns in target-group specific media 

Music based marketing activities appropriate for both the long-term image creation as well as in 
pure pro-sales campaigns. 

Music marketing



Music marketing 
- music marketing platforms

Any powerful and effective promotional campaign is based on a comprehensive strategy including 
elements that jointly create a coherent, logical whole. 

Strategies utilizing elements of music marketing, planned and conducted by 
STX JAMBOREE, bring the following vivid effects on the client side: reaching
a specific focus group, rising brand awareness, re-shaping brand image, 
improving sales of a selected product. 

Carlo Rossi ïwine producer ïcampaign, that our Agency conducts, serves 
as a good example of a campaign based on elements of music marketing.

The campaign encompasses the following elements:

Ç Sponsoring of events promoting ĂSygnowano Fabryka Trzcinyò album

Ç Albumôs release party ïjoined with Fabryka Trzcinyôs 3rd B-day (closed event, 

participation of key media)

Ç Open, ticketed, carnival event ïstarring noJazz concert (ĂSygnowano Fabryka 
Trzcinyò album featured the groupôs music)

Ç The albumôs cover design compliant with the visualization of the Carlo Rossi wine 
label

Ç Participation in recordôs advertising campaign (TV, radio, outdoor, press)

Ç Participation in the PR campaign surrounding ĂSygnowano Fabryka Trzcinyò 
release 

Ç Labels attached to Carlo Rossi wines

Ç Official website www.sygnowano.pl




































































