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STXJAMBOREE is: X

- Music marketing I music marketing platforms, long-term strategies for

clients

- Complex organization & production of events and concerts supplanted with

comprehensive marketing & PR services
- Booking agency (Polish and international artists)
- Copyright and performance rights for ATL and BTL advertisements
- Ambient media 1 alternative channels to reach recipients and music fans
- Premium CDs / DVDs attached to products, services and media
- Own repertoire 1 top quality publications and promotion of records

-Constant cooperation with the famous A

Warsaw (venue T old factory)
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Activities JAMBUREE

Music marketing I promotional activities, client-specific music marketing
platforms (including target groups communication channels, promoting
luxurious goods, pro-sales campaigns, events, concerts, product-loyalty
programs, utilization of new technologies, etc.)

Organization & production - concerts, commercial and artistic events,
booking of Polish and international artists, venue rental, organizing press
conferences, shows, presentations, team-building seminars and expeditions,
etc.

Publishing activity i releasing our own compilation series i independently
and upon client-specific request, special editions of best-selling Premium CD
/CD extra /CD mini /DVD /VCD, licensing repertoire outside of Poland.

Acquiring copyright, performance and producer licenses for international
repertoire T music for TV, cinema, radio, Internet and other commercials .
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VIUSIGCIMErKeting JAMBUREE
Mu-S-iI-C - {'s;ia -powesr.frul mar keting tool
€ however, i t becomes successful and effec

e
melody in an advertising spot, but as a mix of ATL, BTL, PR, ambient-media, sponsor,
event and publishing tools.

Planning the use of music in marketing activities should take place while the strategy is
just taking shape.

Examples of areas utilizing marketing tools:
ATL

C Music for TV, radio, cinema and Internet commercials
C Image policy of using identification with a given kind of music as a long-term brand
strategy

C Ambient mediai presence of commercials in places where music is sold, heard and
presented
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BTL

Pro-sales campaigns in the form of premium CDs attached to products and services, codes
enabling to download repertoire via the Internet or mobile phones, etc.

Organizing personal-initiative festivals, concerts; releasing series of records, producing
independent programs on television or on the radio, etc.

Organization of events, series of seasonal events, premieres, consumer promotions,
presentations, conferences, events for employees, etc.

Music used commercially in trade i e.qg. illustrative music serving as background at shops,
hotels, restaurants, downloading repertoire through the world of mobile phones, etc.

PR

Sponsorship of concerts, festivals, concert tours, record releases, television and radio
programs

Effective communication of the above campaigns in target-group specific media

Music based marketing activities appropriate for both the long-term image creation as well as in

pure pro-sales campaigns.



Music marketing STX .

- musicmmarketing platforms JAMBUREE

Any powerful and effective promotional campaign is based on a comprehensive strategy including
elements that jointly create a coherent, logical whole.

Strategies utilizing elements of music marketing, planned and conducted by
STX JAMBOREE, bring the following vivid effects on the client side: reaching
a specific focus group, rising brand awareness, re-shaping brand image,
Improving sales of a selected product.

Carlo Rossi 1 wine producer i campaign, that our Agency conducts, serves
as a good example of a campaign based on elements of music marketing.

The campaign encompasses the following elements:

C Sponsoring of events promoting ASyg Fabrvyvka
C Al bumdés reiljeaisme @ awittyh F abr-gak @losddrewenti nydés 3rd B
participation of key media)

C Open, ticketed, carnivaleventi st arri ng noJazz concer tl_(_éﬁ+g_m a
Trzcinyo album featured the groupb6s musi c)

C ITthe al bumés cover design compliant with]the visuagl
abe

¢C Participation in recordodés advertising cgmpaign (1)

C Participation in the PR campaign surrourfding ASygr
release

C Labels attached to Carlo Rossi wines

C Official website www.sygnowano.pl







































































































